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Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle




4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 44.4 years old (.8% younger than average)
and have a $174,502 (43.% higher than average) annual household income.
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2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 41.6 years old (7.1% younger than
average) and have a $178,934 (56.4% higher than average) annual household income.
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5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 45.5 years old (1.6% older than average)
and have a $202,211 (40.2% higher than average) annual household income.
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7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 43.9 years old (.6% younger than average)
and have a $203,607 (54.6% higher than average) annual household income.
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7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Typical Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 46.9 years old (5.7% older than average)
and have a $154,175 (36.3% higher than average) annual household income.
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 49.% more likely to be a college graduate,
17.2% more likely to work full-time, 23.6% more likely to be married, 18.6% more likely to be a parent of

1 or more children under 18.
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2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 68.8% more likely to be a college graduate,
33.6% more likely to work full-time, 24.6% more likely to be married, 28.5% more likely to be a parent of
1 or more children under 18.
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5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 31.8% more likely to be a college graduate,
8.% more likely to work full-time, 22.3% more likely to be married, 54.7% more likely to be a parent of 1
or more children under 18.
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7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 68.% more likely to be a college graduate,
28.1% more likely to work full-time, 39.2% more likely to be married, 29.3% more likely to be a parent of

1 or more children under 18.
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7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 57.7% more likely to be a college graduate,
9.9% more likely to work full-time, 27.4% more likely to be married, 23.6% less likely to be a parent of 1
or more children under 18.
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 19.8% more likely to own their home, 49.1%

more likely to own a higher valued home, 20.6% more likely to have a single-family home, 24.2% more
likely to have a dog.
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2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 23.8% more likely to own their home, 32.1%
more likely to own a higher valued home, 29.2% more likely to have a single-family home, 17.8% more
likely to have a dog.
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5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 29.6% more likely to own their home, 24.6%
more likely to own a higher valued home, 46.% more likely to have a single-family home, 42.3% more
likely to have a dog.
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7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 28.8% more likely to own their home, 51.%
more likely to own a higher valued home, 30.% more likely to have a single-family home, 28.2% more
likely to have a dog.
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7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 15.2% more likely to own their home, 30.5%
more likely to own a higher valued home, 8.8% more likely to have a single-family home, 27.9% more
likely to have a dog.
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4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 3.7% more likely to look up D-I-Y advice online,
8.8% more likely to always vote in local elections, 27.5% more likely to belong to a gym, 28.7% more likely
to fly domestic past yr.
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2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 3.9% less likely to look up D-I-Y advice online,
5.7% more likely to always vote in local elections, 16.9% more likely to belong to a gym, 34.4% more likely

to fly domestic past yr.
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5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are .3% more likely to look up D-I-Y advice online,
3.% more likely to always vote in local elections, 13.1% more likely to belong to a gym, 17.1% more likely
to fly domestic past yr.
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7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.2% more likely to look up D-I-Y advice online,
14.9% more likely to always vote in local elections, 12.6% more likely to belong to a gym, 32.8% more likely

to fly domestic past yr.
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7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 6.2% more likely to look up D-I-Y advice online,
2.1% more likely to always vote in local elections, 63.1% more likely to belong to a gym, 42.6% more likely

to fly domestic past yr.
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Past 30-days QSR Users: Adults 25 - 64

=-‘ xl 1time
s
umes
5 times

6-9times

17.6%

#'who Own or Lease an ELECTRIC VEHICLE

musa

Total Monthly QSR Users: Avg. Monthly QSR Meals:

84.4%

85.9%
eme Iz

4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.8% less likely to use QSRs past mo., 13.2%
more likely to use Sit-Down Restaurants past mo., 12.3% more likely to use Casinos past yr., 48.% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

16.7%

10times or more E

= who Own or Lease an ELECTRIC VEHICLE mUSA

hly Sit-Down R nt Meals:
82.1%

_-

Total Monthly Sit-Down Restaurant Users:  Avg. M
72.5%
123,973.4

Drank Past 30-days: Adults 25 - 64
tiquor
Ay Type o Baer

Wine  pyveyen
Imported Beer i

47,423,177 27.7%

Domestic Regular Beer

46,472,931 27:2%
Domesti ight Bee
Microbrew / Craft Beer m 19,

31.9%
4%

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

II
meican

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRICVEHICLE [BAR0SSNNI 25.2%

22.0%

Piza Chinese  Coffes  malan  wings/  Bagel/ Steakhouse Upscale  indian
House / Burgers | Donut/ haif
Caffee ar sports Bar  Bakery Other
Asian
= who Own or Lease an ELECTRIC VEHICLE musA

(T2 57,562,014

-' Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 25 - 64

i /[ Cannabis

# who Own or Lease an ELECTRIC VEHICLE mUSA

UsA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All righ
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Cigarettes

®who Own or Lease an ELECTRIC VEHICLE =UsA



30-days QSR Users: Adults 25 - 64

e

2 times

Past

3 imes v
T11.1%

® who Own or Lease an ELECTRIC VEHICLE

4 times

%
12.0%
5 times 7

6-9times

10times or more
B CHICAGO

Total Ag;r;g]:ly QSR Users: Avg. Monthly QSR Meals:

86.8%

e R - K
=

2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 7.4% more likely to use QSRs past mo., 24.4%
more likely to use Sit-Down Restaurants past mo., 30.8% more likely to use Casinos past yr., 61.% less likely

to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time

2 times

3 times

4 times

5 times

6-9times

10times or more

= who Own or Lease an ELECTRIC VEHICLE

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R int Meals:
89.7% 72.1%

H CHICAGO

Drank Past 30-days: Adults 25 - 64
Any Type of Bear

Liquor
Wine

Imported Beer

80 36.8%

Domestic Light Beer

Domestic Regular Beer 5 29.1% - v
Microbrew / Craft Beer 1]616226 i
 who Own or Lease an ELECTRIC VEHICLE ® CHICAGO
CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Mexican  pizma  Chinase sagel/  wings/
Donut/  margers f
Bakery  Sports Bar

Catfen
MHouse /
Caffee mar

nakan upscale steakhouse indian /
hai f
Other
Asian

= who Own or Lease an ELECTRIC VEHICLE B CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

who Own or Lease an ELECTRIC VEHICLE

(e 21ee ) 1,277,293 25.6%

-' Past 12 months Casino Activities: Adults 25 - 64

Table Games (Craps, Poker, etc.) §

P

328,604 6.6%

m 11.1%
6.0%

2.7%
2.9%
2.8%

Bar / Nightclub
Upscale Restaurant
Stage Show / Concert

Sports Betting

Spa

Other Gambling

(Casinos visited past 12

Used Past 30-days: Adults 25 - 64

LA

i /[ Cannabis Cigarettes

2 2.2%

= who Own or Lease an ELECTRIC VEHICLE

um CHICAGO
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Vape

# who Own or Lease an ELECTRIC VEHICLE = CHICAGO

36.6%



Past 30-days QSR Users: Adults 25 - 64

) rome
ﬁaa

2 times

3 times

4 times

5 times

6 -9times

10times or more

®who Own or Leasean ELECTRIC VEHICLE

B WASHINGTON, DC

Avg. Monthly QSR Meals:

Total Monthly QSR Users:
86.0% 85.0%

to smoke cigarettes.

5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.2% more likely to use QSRs past mo., 12.5%
more likely to use Sit-Down Restaurants past mo., 17.5% more likely to use Casinos past yr., 24.6% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time
7

2 times

3 times

= who Own or Lease an ELECTRIC VEHICLE

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals:
83.1% 73.8%

o e I IR

4 times

5 times

6-9times

10times or more

B WASHINGTON, DC

Drank Past 30-days: Adults 25 - 64
liquor

Any Type o Saer
Wine - prre 35.3% |
Imported Beer i

Domestic Regular Beer

1,069,694 27.6%

9 2

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Chiness  phza

malan  sagel/ staakhowse indian/ Upscale  wings/
Denut f hai Burgers [
Bakery Other sports sar

asian

=who Own or Lease an ELECTRIC VEHICLE B WASHINGTON, DC

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an eLecTRiCvErIaE (BTSN 28.2%

wsncron oc 25.5%

Past 12 months Casino Activities: Adults 25 - 64

Slot Machines

22.1%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant

Stage Show [ Concert

34.2%

Domestic Light Beer - v Sports Betting

Microbrew / Craft Beer i Spa
1,328,506

Other Gambling

= who Own or Lease an ELECTRIC VEHICLE = WASHINGTON, DC

WASHINGTON, DC DMA Searborough R2 2025: Oct24-Aug25

Casinos visited past 12 months: Yes

mwho Own or Lease an ELECTRIC VEHICLE m WASHINGTON, DC
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Used Past 30-days: Adults 25 - 64

Marijuana / Cannabis

Cigarettes

Vape

# who Own or Lease an ELECTRIC VEHICLE = WASHINGTON, DC



Past 30-days QSR Users: Adults 25 - 64

%
2 times 11.9%

®who Own or Lease an ELECTRIC VEHICLE

Total Monthly QSR Users:
75.5%

4 times

5 times

6-9times

10times or more

81.8%

B SEATTLE-TACOMA

Avg. Monthly QSR Meals:

smoke cigarettes.

7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 7.8% less likely to use QSRs past mo., 12.5%
more likely to use Sit-Down Restaurants past mo., 3.% more likely to use Casinos past yr., 58.4% less likely to

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time 17.7%

2 times

16.5%

3 times
4 times 8.8%

5 times

6-9times

5.6%

10 times or more

= who Own or Lease an ELECTRIC VEHICLE m SEATTLE-TACOMA

Total Monthly Sit-Down Restaurant Users: A
71.6%

-Down Restaurant Meals:

80,5%

Drank Past 30-days: Adults 25 - 64

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

19.0%

Domestic Light Beer

Microbrew / Craft Beer

® who Own or Lease an ELECTRIC VEHICLE B SEATTLE-TACOMA

SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25

Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

Wings/ idisn/  Upscale
Burgers(  Tha/
sportssar  Other

asian

Bagel/  iasan
oret/

Bakery

seafosd

® who Own or Lease an ELECTRIC VEHICLE WSEATTLE-TACOMA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Ownor Lease an ELECTRICVEHICE  [BRSATI 25.1%

searneTacoma [3E 21.4%

: Past 12 months Casino Activities:

Slot Machines g

Adults 25 - 64

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Stage Show / Concert

Sports Betting

Spa

Other Gambling

hs: Yes

O .-
B Tow

Casinos visited past 12

Used Past 30-days: Adults 25 - 64

i /[ Cannabis

= who Own or Lease an ELECTRIC VEHICLE m SEATTLE-TACOMA

305

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

Cigarettes

Vape
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3 times
4 times
Stimes
6 - 9times

10 times or more

= who Own or Lease an ELECTRIC VEHICLE W PHOENIX

Total Mom‘hfy QSR Users: Avg. Monthly QSR Meals:

5.3%

8!

to smoke cigarettes.

7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 1.4% more likely to use QSRs past mo., 16.1%
more likely to use Sit-Down Restaurants past mo., 7.1% more likely to use Casinos past yr., 11.2% less likely

Past 30-days Sit-Down Restaurant Users: Adults 25 - 64

. 1time
2 times 16.5%
3 times 10.1%
Stime: Ty
A
6-9times

10 times or more “
w who Own or Lease an ELECTRIC VEHICLE

Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R ant Meals:
81.3% 70.1%

mPHOENIX

Drank Past 30-days. Adults 25 64

Uiuor
Ay Typa of eer
Imported Beer EENED) 27. 2"
Domestic Light Beer 822,704 27.2% |
Wine [S52
Domestic Regular Beer - v
Microbrew / Craft Beer '
®who Own or Lease an ELECTRIC VEHICLE M PHOENIX
PHOENIX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab

Top-10 Cuisines: Adults 25 - 64

(Sit-Down Restaurants Used Past 30-days)

4

Iiliihkh

Piza  Chiese  Coffee  malan Steskhouse wings/ Bagel/ indian/ Upscale
House / Burgers/ Dot/  Thaif
sportsBar  Bakery  Other
asizn

mwho Own or Lease an ELECTRIC VEHICLE mPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Own or Lease an ELECTRIC VEHICLE 23.6%

Lol 0l 574,221 19.0%

Past 12 months Casino Activities: Adults 25 64

Slot Machines

Table Games (Craps, Poker, etc.)

Bar / Nightclub

Upscale Restaurant
Sports Betting "%
Stage Show / Concert

Other Gambling

Spa Casinos visited past 12 months: Yes

mwho Own or Lease an ELECTRIC VEHICLE = PHOENIX
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Used Past 30-days: Adults 25 - 64

Cigarettes Vape

Marijuana / Cannabis

®who Own or Lease an ELECTRIC VEHICLE B PHOENIX



4.9% or 8,369,590 of USA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 28.4% more likely to have a 401K, 39.2% more

likely to have an Auto Loan, 98.% more likely to Invest/Trade Stocks Online, 25.% less likely to pay with their
Debit Card.

mﬁdlnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan

IRA (Individual Retirement Account)

59,225,564

34
Stocks or Stock Options
Mutual Funds S
Money Market Funds m%m.zx
529 Plan / College Savings Plan m% 16.4%

Other (Crypto / NFTs / Metals, etc.) ms%n.m

9.0%
6.6% 7.7% 5.8% a6% 4.5%

13.5% b ’ 3 -
Bonds m]% Checking Debitor ATM  Savings  CreditCard  Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
12.1% Account Mortgage Loan or Home
Second Home or Real Estate Property o Equity toan
® who Own or Lease an ELECTRIC VEHICLE mUSA # who Own or Lease an ELECTRIC VEHICLE B USA

Professional Services Used*: Adults 25 - 64 B\ Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service <
L : 31,579,587 18.5%
Online Investing / Stock Tradi S =
' e/ Rl 26612260 15.6%
24,857 811 14.5%
1,063,5 12.7%
A t
oot 14,430,474 8.4%
Insurance Agent at a Local Office (not online) e
6.0%
a 7 5.5%
Real Estate Agent.
he 5,675 BRE )

7.8% 7.9%

4.0% 4.3%
. s .

Estate Planning m_m - : I ... - . N ... |

N ) 0. 6% (*Past 12 Menths) VISA PayPal Venmo Zelle DebitCard  MasterCard  Apple Pay CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook Samsung Pay
Divorce / Family Attorney 11% Express card Messenger

# who Own or Lease an ELECTRIC VEHICLE W USA # who Own or Lease an ELECTRIC VEHICLE B USA

USA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual intab 1,225
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2.8% or 141,237 of CHICAGO DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 44.5% more likely to have a 401K, 75.9% more

likely to have an Auto Loan, 184.2% more likely to Invest/Trade Stocks Online, 42.9% less likely to pay with
their Debit Card.

mﬁdlnvestments Owned: Adults 25 - 64 Financial Services Has and/or Uses: Adults 25 - 64

401K Plan
IRA (Individual Retirement Account) 1;613.‘7il —
Stocks or Stock Options W
Mutual Funds m A%
Money Market Funds M’ﬁ BT

Bonds

14.9%

10.0% —
= 4.6%
T e L %
e 4 -]

ik o o L
Other (Crypto / NFTs / Metals, etc.) E 7.2% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement

14.0% Account Mortgage Loan or Home
Second Home or Real Estate Property m Equity toan

® who Own or Lease an ELECTRIC VEHICLE B CHICAGO # who Own or Lease an ELECTRIC VEHICLE = CHICAGO

Professional Services Used*: Adults 25 - 64 fpryPast 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service s
parad 895,500 17.9%
41.7%
A 25.8%
19.2%)
1 71.2%
4. ! 0 i 4.0%
L

Financial Planner
Venmo MasterCard DebitCard  Apple Pay GooglePay CashApp Store Credit  Discover American  Square Cash  Facebook Samsung Pay
Card Express Messenger

18.5%
9.6%
19.6%
: 8.4%

529 Plan / College Savings Plan

e

Online Investing / Stock Tradi e
e/ e 750,976 15.0%

! 10.8%

A it
cpntas 514,685 10.3%
S—

4.3%
2%

Estate Planning r”,;'m‘

*Past 12 Months, visa PayPal Zelle
Divorce / Family Attorney .ju'??x f ) s

Real Estate Agent

# who Own or Lease an ELECTRIC VEHICLE ® CHICAGO ® who Own or Lease an ELECTRIC VEHICLE B CHICAGO

CHICAGO DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 124
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



5.3% or 204,651 of WASHINGTON, DC DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 25.5% more likely to have a 401K, 34.3% more

likely to have an Auto Loan, 106.% more likely to Invest/Trade Stocks Online, 22.5% less likely to pay with
their Debit Card.

Investments Owned: Adults 25 - 6

2,054,161 )

N M Financial Services Has and/or Uses: Adults 25 - 64
401K Plan i

IRA (Individual Retirement Account)

Stocks or Stock Options

1,023,052 26.4%

30.8%
4%

636,164 16.

Mutual Funds

. 4 23.2%
529 Plan / College Savings Plan
39 19.3%
Money Market Funds %
10.8% 9.9% 9.8%
Other (Crypto / NFTs / Metals, etc.) m 15.0% : - 67% 40% 3.4%
Second H Real Estate P o Lz : ; - i ine Bi
econd Home or Real Estate Property  peess™, 2o Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money  Certificates of Studentloan Personal Loan Refinanced  Home

= Account card Account Banking  Banking Paying  Mortgage Market  Deposit(CDs) Home  Improvement
Bonds 12.8% Account Mortgage Loan or Home

1.2% Equity Loan

® who Own or Lease an ELECTRIC VEHICLE mWASHINGTON, DC

® who Own or Lease an ELECTRIC VEHICLE B WASHINGTON, DC
Professional Services Used*: Adults 25 - 64 y'_'Past 3-Months Payment Methods Used: Adults 25 - 64

Tax Preparation Service s
ki 777,423 20.0%
Online Investing / Stock Trading JOE, 6 18.2%
436,347 11.2%
y 7.1%
Accountant 7.0%

A3 3.7%
Real it nt
eal Estate Age 1%

Insurance Agent at a Local Office (not online) ﬁlﬂﬁ

3.5%
; e sag 69% T8% g
1.4% (*Past 12 Months) visa PayPal Zelle Venmo Debit Card  MasterCard  Apple Pay CashApp GooglePay American StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney l"“m Express Card Messenger
®who Own or Lease an ELECTRIC VEHICLE B WASHINGTON, DC ® who Own or Lease an ELECTRIC VEHICLE W WASHINGTON, DC

WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual intab 298
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Card.

7.5% or 228,849 of SEATTLE-TACOMA DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 27.8% more likely to have a 401K, 8.5% less likely

to have an Auto Loan, 73.9% more likely to Invest/Trade Stocks Online, 33.% less likely to pay with their Debit

Investments Owned Adults 25 - 64

IRA (Individual Retirement Account)

Stocks or Stock Options

981,230 32.2%
M

Mutual Funds

Money Market Funds

7.6%
m 3%
383,590
16.5%
11.0%
19.3%
8.8%
17.8%
8.1%

® who Own or Lease an ELECTRIC VEHICLE

Other (Crypto / NFTs [ Metals, etc.)
Bonds
529 Plan / College Savings Plan

Second Home or Real Estate Property

MW SEATTLE-TACOMA

Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 25 - 64

12.5%
78% gy 6o

Savings Credit Card Online Mobile Online Bill Auto Loan

Home Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
Account Mortgage Loan or Home
Equity Loan

= who Own or Lease an ELECTRIC VEHICLE B SEATTLE-TACOMA

Professional Services Used*: Adults 25 - 64

Online Investing / Stock Trading
6

Tax Preparation Service

15.9%

416, Iﬂ] 13.7%

Financial Planner

Accountant

e

Insurance Agent at a Local Office (not online) W 11.9% [ ] [ ]
11.5%
Real Estate Agent. M
Estate Planning m;% 6.6%
Divorce/ Family Attorney r 2.3% (*Past 12 Months)
11%
® who Own or Lease an ELECTRIC VEHICLE W SEATTLE-TACOMA
SEATTLE-TACOMA DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 305
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y'E'Past 3-Months Payment Methods Used: Adults 25 - 64

% 7% sox% 5.0%

[21.4%|

PayPal Venmo Zelle DebitCard  ApplePay MasterCard GooglePay (CashApp  American  Store Credit SquareCash  Discover Facebook  Samsung Pay
Express Card Messenger

¥ who Own or Lease an ELECTRIC VEHICLE B SEATTLE-TACOMA
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7.1% or 214,686 of PHOENIX DMA Adults 25 - 64 Own or Lease an ELECTRIC VEHICLE.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE are 30.5% more likely to have a 401K, 95.7% more
likely to have an Auto Loan, 79.1% more likely to Invest/Trade Stocks Online, 10.2% less likely to pay with
their Debit Card.

ﬁ Investments Owned: Adults 25 - 64
g 4 | , :

401K Plan

64 %
IRA (Individual Retirement Account)
2,12 24.3%
368,402 12.2%
16.5%
10.7%
12.2%
5.7%
8.7%
£.2%

9.0%
i.8%
184.5%
L 15%
® who Own or Lease an ELECTRIC VEHICLE

Financial Services Has and/or Uses: Adults 25 - 64

Auto Loan

Stocks or Stock Options
Mutual Funds

Money Market Funds
Bonds

Other (Crypto / NFTs / Metals, etc.)

3.3% 4.2%
. ]

3.2% A7% 53% 43%
1% 2 71.3%

Studentloan Certificates of Personal Loan Refinanced Home
Deposit (CDs) Home  Improvement
Mortgage Loan or Home
Equity Loan

Home
Mortgage

Online
Banking

Savings. Credit Card

Account

Checking  Debit or ATM
Account card

Second Home or Real Estate Property Mobile

Banking

Online Bill
Paying

Money
Market

529 Plan / College Savings Plan Account

W PHOENIX m who Own or Lease an ELECTRIC VEHICLE m PHOENIX

Professional Services Used*: Adults 25 - 64

Financial Planner

Online Investing / Stock Trading

Accountant 3%

714%
5.3%

-
553 5.4%

94,042 EERES

l 1.3%

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning 2.5%

1.4%
2.5%

= who Own or Lease an ELECTRIC VEHICLE
DMA

(*Past 12 Months)

Divorce / Family Attorney
mPHOENIX
PHOENIX

Scarborough R2 2025: Aug24-jul25 Qual Intab

389,170 12.8%

181

T Past 3-Months Payment Methods Used: Adults 25 - 64

' 4

22.0%

13.4% 13.4%
8.6%

Store Credit  Square Cash
Card

2.2% 37%
e RN

Facebook  Samsung Pay
Messenger

Cash App American
Express

= PHOENIX

VISA PayPal Zelle Venmo DebitCard  ApplePay MasterCard Google Pay Discover

= who Own or Lease an ELECTRIC VEHICLE
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 14 hours, 38 minutes and 36
seconds each week with All Forms of Media.

81.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 7 hours and 2 minutes each week listening to All Local
AM/FM Radio, representing 9.1% of total time spent with all forms of Media.

BX .

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

oy 56.3%
UsA
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 14 hours, 18 minutes and 27
seconds each week with All Forms of Media.

75.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 7 hours and 9 minutes each week listening to All Local
AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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seconds each week with All Forms of Media.
76.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 7 hours and 47 minutes each week listening to All Local
AM/FM Radio, representing 8.6% of total time spent with all forms of Media. |
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 14 hours, 14 minutes and 39

seconds each week with All Forms of Media.

77.9% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 7 hours and 40 minutes each week listening to All Loca
‘ AM/FM Radio, representing 9.6% of total time spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 10 hours, 46 minutes and 25
seconds each week with All Forms of Media.

90.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 59 minutes each week listening to All Local
AM/FM Radio, representing 10.8% of totaltime spent with all forms of Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 21 hours, 42 minutes and 42
seconds each week with All Forms of Ad-Supported Media.

78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 29 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.2% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 21 hours, 38 minutes and 18
seconds each week with All Forms of Ad-Supported Media.
72.9% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 50 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 10.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 2 days, 3 hours, 42 minutes and 48 seconds
each week with All Forms of Ad-Supported Media.

72.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 57 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 9.8% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 18 hours, 26 minutes and 13
seconds each week with All Forms of Ad-Supported Media.

75.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 40 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Media.
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Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 1 days, 17 hours, 59 minutes and 53
seconds each week with All Forms of Ad-Supported Media.
88.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an avg. of 6 hours and 45 minutes each week listening to Local
Ad-Supported AM/FM Radio, representing 14.3% of total time spent with all forms of Ad-Supported Media.
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55.6 minutes/day.

Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 31 minutes
each day with All Forms of Ad-Supported Media. 78.7% listen to Local AM/FM Radio for an avg. of

(Local Radio delivers 11.2% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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| Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 31 minutes
each day with All Forms of Ad-Supported Media. 72.9% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 10.9% of Time with Ad-Supported Media.)
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59.7 minutes/day.

" Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 7 hours and 23 minutes
each day with All Forms of Ad-Supported Media. 72.7% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 9.8% of Time with Ad-Supported Media.)
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Top-13 All Forms of Media (Persons & % Reach): Adults 25 - 64
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| Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 6 hours and 3 minutes
each day with All Forms of Ad-Supported Media. 75.5% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 11.9% of Time with Ad-Supported Media.)
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57.9 minutes/day.

| Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 5 hours and 59 minutes
each day with All Forms of Ad-Supported Media. 88.7% listen to Local AM/FM Radio for an avg. of
(Local Radio delivers 14.3% of Time with Ad-Supported Media.)
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- 6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 55.6 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Audio.
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- 102,958 or 72.9% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Audio.
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148,709 or 72.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 59.7 minutes every day representing 34.1% of all time spent
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172,796 or 75.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 57.2 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Audio.
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190,512 or 88.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 57.9 minutes every day representing 40.% of all time spent
daily with Ad-Supported Audio.
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- 6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported

Local AM/FM Radio for an average of 55.6 minutes every day representing 37.2% of all time spent
daily with Ad-Supported Audio.

Weekly

78.7% Avg. Hours+Minutes/day with Ad-Supported
Reach% ‘®'”° 7579

Audio: Adults 25 - 64

"Share of Ad-Supported Audio" B m

who Own or Lease an

ELECTRIC VEHICLE
% of Wee
Time Spen

Ad-Suppo
Audio

36.9%

13.9% 154% 14.3%
—_ 10.3% pum— 10.1% 10.3%

. 7 5% 7 3% 7.2%

Weekly 4.5%

P 0.7% %%
B & =07

I
'6,587,31231,118,249 3,088,91%2,796,6/5 672,594 12 759,288 790 729 16,107,189 1 151,55726 248,966 862,365 24,387,100 848,287 17 646,870 608,940 12,375,357 209,108 3,475,460 152,670 7,670,225
Local AM/FM Podcasts All Others Spotify TV Music YouTube Music Pandora Amazon Music SiriusXM iHeartRadio
Average
aily i Radio Channels

= who Own or Lease an

USA USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 1,225  Scarborough R1 2026: Sep24-Jan26 USA Projection Scarborough R1 2026: Sep24-Jan26 Qual Intab 25,371
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. a

w
:e.
as
w
£
=

* Share of Everything
for Anything ¢ ®

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



102,958 or 72.9% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 58.6 minutes every day representing 36.3% of all time spent
daily with Ad-Supported Audio.
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148,709 or 72.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported

Local AM/FM Radio for an average of 59.7 minutes every day representing 34.1% of all time spent
daily with Ad-Supported Audio.
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172,796 or 75.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 57.2 minutes every day representing 35.5% of all time spent
daily with Ad-Supported Audio.
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190,512 or 88.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio for an average of 57.9 minutes every day representing 40.% of all time spent
daily with Ad-Supported Audio.
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and Classic Rock.

6,587,317 or 78.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Hits, Adult Contemporary, Country, Pop Contemporary
Hit Radio,
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102,958 or 72.9% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult Contemporary, Adult Hits, Hot
AC, and Album Adult Alternative.

Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

{Average Week) Total persons 8 Time Spent. (Average Doy)

TS — —-T '
955 830 8% = News/Talk/Inform

T Adult
casicnis [T L - 5%, ation Classic Rock Album Adult Contemporary
5% 27.6 X i Adult Hits Z
Country PP S 16.9% 6% 250 A“;’; ‘;t've 28.0 \ : 264
Hot AC 16.7% 6.1% Phy!hrmr
Classic Rock _m a7% i Album | Pop
647,327 Adult
. s 3 ¢ Y Adult Contempo Pop
Alternative m m“ Avg. Hours+Minutes/day with Local 4 Ontempor Alternativ | rary Hit Rhythmic Contem
Urban Contempora _mm AM/FM Radio: Adults 25 - 64 Urban AC any e Radio Classic Rock Alternative Oldies porary
LaleL A 558 389 8% 4.2% o 23.8 232 230 203 279 26.1 Hit
Rhythmic Oldies 4 75¢ Country Radio
i 249 234
News/Talkfinormation  BFQRPS SRS _ 1:07 b
Adult Hits ;22' 559 m m Contemp Urban
who Own or Lease an CHICAGO ClassicHits | Adult Hits Alternative | Country orary Classic Hits Urban AC Contemporary
521250 | 9% HECIREVERAE % 350 283 2 19.4 183 278 25.1

Album Adult Alternative ARG m

= who Own or Lease an ELECTRIC VEHICLE
Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64 Ad-Supported Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
erage ooy

(average week) Totl persans: % Time Spent. (&

= -

B CHICAGO = who Own or Lease an ELECTRIC VEHICLE = CHICAGO

Adult

s Adult
Classic Hit :
SsieHis Clas;‘sr.‘l)iock Cnnt;r;w:orary Album Adult ot Contemporary Rhythmic Oldies
Country - x Alternative £ 'e_"l]zmie 26.4 26.1
= 27.9
Hot AC Rhythmic
Classic Rock Oldies Fon
373 Contempo Pop
Alternative Avg. Hours+Minutes/day with Ad- rary Hit Mexican Contem
Supported Local AM/FM Radio: . Radio | Regional Classiobii Urban AC porary
Urban AC lassic Hits
Urhien Gontemporary Adults 25 -64 oo 23.0 202 C“"S;:;:"d‘ 27.8 25.1 Mexican Hit
Rhythmic Oldies = ' Regional Radio
Adult Hits 241 2321
1:02 Album Urban
Urban AC Adult Contemp Urban
who Own or Lease an CHICAGO o ra ; , it Canternboran
Album Adult Alternative ELECTRIC VEHICLE Classic Hits Adult Hits Alternative | Country orar Adg?:ns cgz.:n;.—v Lumi’-‘\";mdw
28.! : 3 230

35.0 28.3 232 19.4

Mexican Regional

# who Own or Lease an ELECTRIC VEHICLE B CHICAGO = who Own or Lease an ELECTRIC VEHICLE H CHICAGO
CHICAGO  DMA  Scarborough R2 2025: Sep24-Jul25  Qual Intab 124 Soefa = Shar‘fe nfﬂ Evehrything
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. -a.l or Anything

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle



148,709 or 72.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Alternative, All News, Urban AC, and Classic Rock.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 25-64
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AM/FM Radio. The Top-5 Formats are Alternative, Adult Contemporary, Pop Contemporary Hit Radio,
Adult Hits, and Country.

Contemporary

Classical Christian

312

Contemporary
Hit Radio
20.1

News/Talk/Infor
mation

Adult Hits
20.2

Adult
Contemporary
19.9

Country

Classical
286

News/Talk/Infor
mation
258

Adult Hits
223

Country
232

Classic Rock
257

Pop
Contem
porary
Hit
Radio
21.0

Alternative
22.7

Adult
Contem

porary
21.0

All Sports
240

Contemporary
Christian
210

Rhythmic AC
22.7

= who Own or Lease an ELECTRIC VEHICLE

m SEATTLE-TACOMA

Ad-Supported Local AM/FM Radio Fermats (Persons & % Reach): Adults 25 - 64

laverage week]
Adult Contemporary

Pop Contemporary Hit Radio
Alternative

Country

Classic Rock

Adult Hits

Classic Hits

All Sports

Active Rock

Rhythmic AC
News/Talk/Information
Variety

All News

SEATTLE-TACOMA

Total Persons

(zaa [ "5

who Own or Lease an

Avg. Hours+Minutes/day with Ad-

Supported Local AM/FM Radio:
Adults 25 -64

SEATTLE-TACOMA

ELECTRIC VEHICLE
= who Own or Lease an ELECTRIC VEHICLE u SEATTLE-TACOMA

DMA

Scarborough R2 2025: Sep24-1ul25

Qual Intab 305

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Ad-Supported Local AM/FM Radio Formats (% Time Spent
[arercge ooy)

% Time Spent [Aven

& Avg. Minutes/day Spent): Adults 25 - 64

Alternative
293

Pop
Contemporary
Hit Radio
201

Active Rock
243

News/Talk/Inform Adult
All Sports ation

25.1 PER:] 19.9

| Rhythmic
AC
19.0

Adult Hits

202

Classic
Rock
17.8

Contemporary | Country
171

All News
297

Active Rock
26.2

News/Talk/Inform
ation
25.8

Adult Hits
231

Country
232

Classic Rock
25.7

Pop
Contemporary
Hit Radio
210

Alternative
227

Adult
Contemporary
210

Rhythmic AC
227

= who Own or Lease an ELECTRIC VEHICLE

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

W SEATTLE-TACOMA

soefa.ai

* Share of Everyth]ng
for Anything _ i



Local AM/FM Radio Formats (Persons & % Reach): Adults 25 - 64
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' 190,512 or 88.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE listen to Ad-Supported Local
AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Classic Rock, Hot AC, and
News/Talk/Information.
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4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 67.9 minutes every day representing 28.8% of all time spent daily
with Ad-Supported Video.
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84,383 or 59.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 69.3 minutes every day representing 28.9% of all time spent daily
with Ad-Supported Video.
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Avg. Week AII Vrdeo (Persons & % Reach): Adults 25 - 64
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121,620 or 59.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 50.3 minutes every day representing 16.4% of all time spent daily
with Ad-Supported Video.

Avg. Day All Video {% Time Spent & Avg Minutes/day Spent): Adults 25 - 64
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85,075 or 37.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 66. minutes every day representing 33.% of all time spent daily
with Ad-Supported Video.

Avg. Week Alrl ,Vg'deo (Persons & % Reach): Adults 25 - 64 Avg Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported

Local TV Stations for an average of 67.9 minutes every day representing 28.8% of all time spent daily
with Ad-Supported Video.

Weekly 56.0% 55.8%
Reach % 52.0%
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84,383 or 59.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported

Local TV Stations for an average of 69.3 minutes every day representing 28.9% of all time spent daily
with Ad-Supported Video.

Weekly 64.5%
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Avg. Hours+Minutes/day with Ad-Supported
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121,620 or 59.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 50.3 minutes every day representing 16.4% of all time spent daily
with Ad-Supported Video.
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85,075 or 37.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 66. minutes every day representing 33.% of all time spent daily
with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 61.9% "Share ofAd-Supported v’-deo " Video: Adults 25 - 64
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99,400 or 46.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations for an average of 83.8 minutes every day representing 34.% of all time spent daily
with Ad-Supported Video.
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' 4,349,404 or 52.% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Movies, Local
News - Morning, and Game Shows.

Local TVStatmn Programs (Persons & % Reach): Adults 25 - 64
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Local TVStatmn Programs (Persons & % Reach): Adults 25-64
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' 84,383 or 59.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local
News - Morning, and Game Shows.
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Local TVStatmn Programs (Persons & % Reach): Adults 25-64
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TV Stations: Adults 25 - 64
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Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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' 121,620 or 59.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Movies, Comedies, Reality - Adventure,
National/Network News, and Local News - Morning.
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Local TVStatmn Programs (Persons & % Reach): Adults 25 - 64

(average week
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' 85,075 or 37.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening, Movies, Local
News - Morning, and Game Shows.
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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Local TVStatJon  Programs (Persons & V Reach): Adults 25 - 64
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99,400 or 46.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE watch Ad-Supported
Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News - Morning,
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Avg. Week All Digital (Persons & % Reach): Adults 25-64

Total Persons:
OTT TV Streaming Services
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# Time Spent:

6,459,448 or 77.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Social Media for an average of 117.2 minutes every day representing 23.3% of all time spent daily
with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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[ 110,355 or 78.1% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 110.9 minutes every day representing 22.% of all time spent daily with Ad-
Supported Digital Media.
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Avg. Week All Dlgrtal (Persons & % Reach): Adults 25-64
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156,713 or 76.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 128.6 minutes every day representing 22.4% of all time spent daily with Ad-
Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Non-
Premium+Pre
mium Cable
Streaming
789

OTT TV Streaming
Services
1226

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services) |

Online Search
Classes, (Google,
Schools, . 3 Bin,
Colleges,... =

186.4 YouTube/Tik

Ne | Ga
ws/ | me
W..

Email/Text/I
M/Zoom,etc.
(Personal &
Work)...

Social Media
139.8

OTT TV Streaming
Services
104.1

Social Media
158.8 Nons
Premium+Pr

emium

Cable...
Searc

Email/Text/I h
M/Zoom,ete| (Goog

. (Personal le,
& Work).. | Bing...

Streaming Audio (Local Radio/
Podcasts/Streaming Services)
1483

YouTube,
Tok, ets

Online
Classes,
Schools,
Colleges

Universities
55.5

Games/Fa
ntasy/Be...

= who Own or Lease an ELECTRIC VEHICLE

W WASHINGTON, DC

Avg. Week Ad-Supported Digital (Persons & % Reach): Adults 25 - 64

search (Google, Bing, etc.)
News/Westher/Sports (Websites/Apps)
Social Media

Ermail/Text /IM/Zoom,ete. (Personal & Work)
OTT TV Streaming Services

‘Shopping (incl. Food/Auctions/Travel, etc.)
YouTube/TikTok, etc.

Streaming Audio [Local Radio/ Podcasts/Streaming
Services)

Games/Fantasy/Betting Sites

ing/Fina ncial/Real ites/!
Non-Premium+Premium Cable Streaming
Local TV Streaming

Online Classes, Schaols, Colleges, Universities

WASHINGTON, DC

Totol persons.

D e

Avg. Hours+Minutes/day with Ad-
Supported Digital: Adults 25 - 64

Py —
S
RV — o
i 85

4:47

Concurrent
sage % 76.0%

who Own or Lease an
ELECTRIC VEHICLE

u who Own or Lease an ELECTRIC VEHICLE
DMA Scarborough R2 2025: Oct24-Aug25

m WASHINGTON, DC
Qual Intab 298

WASHINGTON, DC
0.0%

Avg.

% Time Spent

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Non-
Premium-+Premiu
m Cable Streaming

75.8

(o]

OTT TV Streaming
Services
87.0
Social Media
128.6

1 YouTube/TikTok,
s 39

i)
(5]
[ ]

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

98.5

Email/Text/IM/Z
oom,etc.
(Personal &...

Shopping
(incl.
Food/Au...

Non-

Premium+Pre
mium Cable
Streaming

Streaming Audio
(Local Radio/
Podcasts/Streaming

41.8

YouTube/TikT

ok, etc.
335

Local TV
OTT TV Streaming Streamin
Services
71.7

Social Media
1379

Email/Text/l

M/Zoom,et

c. (Personal
& Work)

Shoppi
ng
(incl.
Food/A

uctio...  Bank

= who Own or Lease an ELECTRIC VEHICLE

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved.

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

= WASHINGTON, DC

* Share of Everything

for Anything _



Avg. Week All Dlgrtal (Persons & % Reach): Adults 25 - 64
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167,831 or 73.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 101.6 minutes every day representing 20.8% of all time spent daily with Ad-
Supported Digital Media.
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[ 179,627 or 83.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported Social
Media for an average of 98.8 minutes every day representing 20.5% of all time spent daily with Ad-

Supported Digital Media.

Avg. Week All Dlgrtal (Persons & % Reach): Adults 25 - 64
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6,314,291 or 75.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 32.% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Socml;a! Media (Persons & % Reach): Adults 25 - 64
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96,991 or 68.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 31.3 minutes every day representing 29.8% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Social Media (Persons & % Reach): Adults 25 - 64
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156,713 or 76.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 36.2 minutes every day representing 29.3% of all time spent daily with
Ad-Supported Social Media.

Avg. Week All Soc:iqi Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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167,831 or 73.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 29.5 minutes every day representing 32.6% of all time spent daily with
Ad-Supported Social Media.
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Total Persons

Facebook
Instagram
YouTube Video

4.3%

e —
[ oas

Reddit
Linkedin

Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent

26.7%

TikTok AL €

X O U

WhatsApp

Pinterest

Others{Rumble, Twitch, Gab, Par...
Snapchat

S e i .. B T 7
weor T 3

W who Own or Lease an ELECTRIC VEHICLE

Avg. Hours+Minutes/day with all
Social Media: Adults 25 - 64

who Own or Lease an
ELECTRICVEHICLE

2:23

SEATTLE-TACOMA

W SEATTLE-TACOMA

G ) M
o 3 " 8 3
2 £ SR EERE

Facebook
327

Instagram

22.2

YouTube Video
17.4

WhatsA
PP
4.7

Reddit

YouTube Video
pER:]

Facebook
38.3

Instagram
299

LinkedIn
8.7

® who Own or Lease an ELECTRIC VEHICLE

M SEATTLE-TACOMA

Avg. Week Ad-Supported Social Media (Persons &

Tota! Persons:

Facebook

% Reach): Adults 25 - 64

74.1%

sagram m—mm.

YouTube Video

Hnkediy 32.1%
Tildrok m‘m

e P e

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent

29.0%

T
g S—
Others(Rumble, Twitch, Gab, Pa... [EEE
(e | 1750
Blogs/Message Boards (read... [REIES EEgaronm 16.8%
tumblr 2.4%

2.9%
m who Own or Lease an ELECTRIC VEHICLE
DMA

Pinterest

SEATTLE-TACOMA

Scarborough R2 2025: Sep24-Jul25

Avg. Hours+Minutes/day with Ad-
Supported Social Media Adults 25 -

who Own or Lease an SEATTLE-TACOMA

ELECTRICVEHICLE

W SEATTLE-TACOMA
Qual Intab 305

.

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook
29.5

YouTube Video
7.9

TikTok
5.6

YouTube Video

Instagram
151

X
4.6

Wh
ats

App
3.4

Sn...

Red
dit

33

0...

24.1

Facebook
355

Instagram
20.2

TikTok
11.3

X
4.6

Whats
App...

Oth...

Link
edln
6.5

Reddit
43

Sn

Blogs...

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

® who Own or Lease an ELECTRIC VEHICLE

B SEATTLE-TACOMA

soefa.ai

* Share of Everything

for Anything _
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| 6,314,291 or 75.4% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 35.4 minutes every day representing 32.% of all time spent daily with
Ad-Supported Social Media.
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| 96,991 or 68.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 31.3 minutes every day representing 29.8% of all time spent daily with
Ad-Supported Social Media.

Weekly 74.5% Avg. Hours+Minutes/day with Ad-Supported
Reach % Social Media: Adults 25 - 64
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156,713 or 76.6% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 36.2 minutes every day representing 29.3% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % — Social Media: Adults 25 - 64
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167,831 or 73.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 29.5 minutes every day representing 32.6% of all time spent daily with

Ad-Supported Social Media.

Weekly 73.3% 74.1% Avg. Hours+Minutes/day with Ad-Supported
Social Media: Adults 25 - 64
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168,007 or 78.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE use Ad-Supported
Facebook for an average of 30.5 minutes every day representing 31.% of all time spent daily with
Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 7g 30, Social Media: Adults 25 - 64

76.0% "Share OfAd'SUPported SOCiaI Media"

e N
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 640,073;
Social Media: 451,688; Local Radio: 422,317; Non-Prem. Cable: 207,728; Local TV: 171,321
reaching Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE
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‘ M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 6,961; Local Radio: 6,595; Local TV: 3,135; Non-Prem. Cable: 3,012 reaching
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 10,488;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 14,197;
Social Media: 10,803; Local Radio: 9,595; Non-Prem. Cable: 4,666; Local TV: 4,435
reaching Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 11,079; Social Media: 10,322; Non-Prem. Cable: 5,038; Local TV: 3,246
reaching Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 15,856;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 13,961; Local Radio: 12,017; Non-Prem. Cable: 6,398; Local TV: 4,324
reaching Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE.

All Other Digital Media: 17,947,

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE
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7,928,473 or 94.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
58.8 minutes per day driving, seeing Billboards and Signs. 66.7% Listen to Local Radio Stations Out-
of-Home for an average of 39.2 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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140,253 or 99.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
51.9 minutes per day driving, seeing Billboards and Signs. 61.8% Listen to Local Radio Stations Out-
of-Home for an average of 41.4 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64
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190,016 or 92.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
70.6 minutes per day driving, seeing Billboards and Signs. 61.6% Listen to Local Radio Stations Out-
of-Home for an average of 42.1 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(Average week)
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209,870 or 91.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
51.9 minutes per day driving, seeing Billboards and Signs. 64.% Listen to Local Radio Stations Out-of-
Home for an average of 40.4 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 25 - 64

(average week)
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7 200,709 or 93.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
47.7 minutes per day driving, seeing Billboards and Signs. 75.2% Listen to Local Radio Stations Out-

of-Home for an average of 40.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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7,928,473 or 94.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 58.8

minutes per day driving, seeing Billboards and Signs representing 38.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 25 - 64
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140,253 or 99.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 51.9

minutes per day driving, seeing Billboards and Signs representing 37.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Aduits 25 - 64
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190,016 or 92.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 70.6
minutes per day driving, seeing Billboards and Signs representing 40.1% of all Time Spent with Ad-
Supported Out-of-Home Media.
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209,870 or 91.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 51.9

minutes per day driving, seeing Billboards and Signs representing 34.4% of all Time Spent with Ad-
Supported Out-of-Home Media.
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200,709 or 93.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of 47.7
minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.
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140,253 or 99.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
51.9 minutes per day driving an average of 30.2 miles each day and are 173.2% more likely to use
Borman Expressway (1-80/1-94) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64 Top-26 Residential Zip Codes: Adults 25 - 64 Top-26 Employment Zip Codes: Adults 25 - 64
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190,016 or 92.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
70.6 minutes per day driving an average of 41.1 miles each day and are 161.1% more likely to use
Route 29/Colesville Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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Top-26 Residential Zip Codes: Adults 25 - 64
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209,870 or 91.7% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
51.9 minutes per day driving an average of 30.2 miles each day and are 54.2% more likely to use 1-90
than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64 Top-26 Residential Zip Codes: Adults 25 - 64 Top-26 Employment Zip Codes: Adults 25 - 64
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 25 - 64
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200,709 or 93.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE spend an average of
47.7 minutes per day driving an average of 27.8 miles each day and are 46.8% more likely to use
Scottsdale Road than the Metro average.
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. 1,799,614 or 21.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.9% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 25 - 64

m—m
D ———
D —————
P — )
m-m.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All

New York Times (Daily+Sunday)
Print Media: Adults 25 - 64

New York Times (Sunday)
Wall Street Journal (Daily)
Magazines

USA Today (Daily)

‘who Own or Lease an ELECTRIC usa

VEHIQLE

All Local Weekly Newspapers

Catalogs

= who Own or Lease an ELECTRIC VEHICLE mUsA

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

% Time Spent.

o

USAToday (Daily)

a7

New York Times (Sunday)

New York Times
(DaitysSunday)

Newspaper(s)
(Daily+Sunday)
89

Local Daily
Nempapen( ) (Daily

Catalogs)
7.0

Catalogs
3.2

New York Times (Sunday)
106

USA Today (Daily)

Wall Sreet Journal (Daily)
102

New York Times New York Times
(Daily+Sunday) (Daily)
10.0 9.4

Direct Mail
Local Daily Advertising
Magazines Newspaper(s) (excluding
86 (Daity Catalogs)

76 68

Local Daily Catalogs
per(s) 32
(Daily+Sunday)
84 6. Al Local...

= who Own or Lease an ELECTRIC VEHICLE

mUSA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 64

Total persons.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) {Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times {Daily+Sunday)
New York Times (Sunday)
Avg. Hours+Minutes/day with Ad-

Wall Street Journal (Daily) Supported Print Media: Adults 25 - 64
Magazines

USA Today (Daily)

All Local Weekly Newspapers

who Own or Lease an ELECTRIC
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Catalogs USA

Books
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. 35,537 or 25.2% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.3 minutes every day representing 33.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Toto! persans % vime spent:
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All Local Weekly Newspapers m H%?,. _
USA Today (Daily) m | i who Own or Lease an ELECTRIC
Catalogs ” if:m s
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Toeal persons

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspa per(s) (Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

Magazines

All Local Weekly Newspapers

Catalogs H '2,6596

mwho Own or Lease an ELECTRIC VEHICLE

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

l

who Own or Lease an ELECTRIC

48,156 or 23.5% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.3 minutes every day representing 32.9% of all
time spent daily with All forms of Print Media.

Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64
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WASHINGTON, DC

Local Daily
Newspaper(s) New York Times
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New York Times (Daily)

New York Times {Daily+Sunday)
New York Times (Sunday)

wall Street Journal (Daily)

USA Today (Daily)
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All Local Weekly Newspapers
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Books
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Wall Street Journal (Daily)
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82

New York Times
{Daily+Sunday)
a5 Magazines
8.0

Direct
W
Adve:
ng
(excludin
Local Daily Newspaper(s) Local Daily Newspaper(s) g
(Sunday) (Daily Catalogs)
76 69

BWASHINGTON, DC
298

All Graphs and soefa.ol Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Electric/Hybrid vehicles (HHLD): Own or lease electric vehicle

# who Own or Lease an ELECTRIC VEHICLE

B WASHINGTON, DC

l “ Share of Everything

for Anything _



Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

67,124 or 29.3% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 23.9% of all time
spent daily with All forms of Print Media.

% Time Spent:

P e—
D ———— 70
T L™

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

o i~ o> o
S8 53 3 S8 TSN Bhe R
R 2 e bonge

who Own or Lease an ELECTRIC SEATTLE-TACOMA m
VEHICLE .

3.8%

m-s.m
B 2 0

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 25 - 64

Wall Street joumal
(Daily)

New York Times (Daily)
LE!

New York Times
(Daily+Sunday)
9.1

New York Times
(Sunday)
89

Magazines.

Local Daily

Mewspaper(s)

(Daily+Sunday)
82

Direct Mail
Advertising
(excluding Catalogs)

Local Daity
Newspaper(s) [Daily
79 33

Catalogs

56

Wall Street Journal (Daily)
111

101

New York Times (Sunday)
105

87

New York Times
(DaitysSunday)

Local Daity
Newspaper(s)
(Daily+Sunday)

New York Times.
(Daily)
9.8

Local Daily
Newspaper(s)
(Daily
80

Catalogs
33

All Locad...

m who Own or Lease an ELECTRIC VEHICLE

W SEATTLE-TACOMA

# who Own or Lease an ELECTRIC VEHICLE

M SEATTLE-TACOMA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

SEATTLE-TACOMA DMA

Total Persons:

8§22 198 0%

e
mm T~
—
m w Avg. Hours+Minutes/day with Ad-
m&‘upponed Print Media: Adults 25 - 64
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e
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mwho Own or Lease an ELECTRIC VEHICLE

who Own or Lease an ELECTRIC
VEHICLI

[ 0:14 |

SEATTLE-TACOMA

W SEATTLE-TACOMA

. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 - 64

Wall Street Journal
{Daily)
107

New York Times (Daily)

New York Times
(Daily+Sunday)
9.1

Magazines
86

Local Daily Newspaper(s)
(Daity+Sunday)
82

Local Daily Newspaper(s)
New York Times (Sunday) (Daily
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Direct
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Catalog
5]
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‘Wall Street Journal
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New York Times
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101
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5 Direct

Mail
Advertisi
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Avg. Week All Print Media (Persons & % Reach): Adults 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspa per(s) (Sunday)
Books

All Local Weekly Newspapers

Magazines

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

Catalogs

Totol persons & rime spent.

36,029 or 16.8% of Adults 25 - 64 who Own or Lease an ELECTRIC VEHICLE read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 10.6 minutes every day representing 29.9% of all
time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 25 - 64

D e T !
BTN — T

Avg. Hours+Minutes/day with All
Print Media: Adults 25 - 64

l'x%?%l.

m” 2 4% who Own or Lease an ELECTRIC PHOENIX m
5.0% VEHICLE
@- 20%
® who Own or Lease an ELECTRIC VEHICLE W PHOENKX

‘Wall Street Journal
(Daily)
130

New York Times
(sunday)
126

Local Daily Newspaper(s)
(Sunday)
111

Local Daily
Newspaper(s) {Daily
10,1

Direct Mail
Advertising
(excluding
Catalogs)

Local Daily Newspaper(s)
(Daily+Sunday)
106

New York
Times (Daily)
78

USA Today (Dail)
7.0

Catalogs
40

USA Today (Daily)
114

New York Times (Daily)
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Wall Street Journal
(Daily)
105

New York Times
(Sunday)
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Direct Mail
Advertising
(excluding
Catalogs)

Local Daily
Newspaper(s)
(Sunday)
86

Local Daily
Newspaper(s)
(Daity
73

Local Daily
Newspaper(s)
(Daity+Sunday)
79

# who Own or Lease an ELECTRIC VEH

ICLE

W PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 25 - 64

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

All Local Weekly Newspapers

Magazines

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

USA Today (Daily)

Total Persons. % Time Spent:
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 25 - 64
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Avg. Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 25 - 64

New York Times
(Sunday)
126

Local Daity
Newspaper(s)
(Sunday)
11

Local Daily
Newspaper(s)
(Daily+Sunday)
10.6

Direct Mail
Advertising
(excluding
New York Catalogs|
Newspaper(s) Times. 15
(Daily (Daily)
10.1 78

Local Daily

USA Today
(Daily)
7.0

USA Today (Daily)
114

New York Times
(Daity)
12

Local Daily
Newspaper(s) (Daily
73

Local Daily
Newspaper(s) (Sunday)
86

Local umy

Direct M
Ad

New York Times
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111 9 71
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos
Due to Ads on %)

70,645,506 40.8%

61,396,286 ' 35.5%
48,444,187 28.0%

37,288,254 21.5%

e ————————

Local AM/FM Radio
Podcasts

Video Streaming Services
Local Broadcast TV
Cable TV Networks

Audio Streaming Services

28,911,847 1
21,888,726 12.6Y

23,439,868 13.5%

f .6%
21,827,383 12.6%

20,904,087

Newspapers | gryrrs 9.5%
Billboards  prevyp 10.7%
m P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P25-64 USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
USA DMA ScarboroughR12026:Sep24-Jan26 Quallntab: 861 * Share of Everything
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Direct Mail
Social Media
Websites

Broadcast, Cable, & Sat TV

“Advertising Actions"

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,554,628 31.2%
1,942,544 38.9%

| 1,806,955 36.2%

1,024,116 20.5%

Local AM/FM Radio

Local Broadcast TV
Podcasts

Video Streaming Services
Cable TV Networks

Audio Streaming Services

685,164 13.7%

CHICAGO
| 600.029 12.0%

Billboards
Newspapers
pap 496 158 9.9%
m P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos Due to Ads on %)
P25—64 CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA ScarboroughR22025:Sep24-Jul26 Qualintab: f' * Share of Everything
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"Advertising Actions”

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos

Due to Ads on %)
SocialMedia e
Websites  gyryyes o
Direct Mail

1,078,297 T 27.8%

Broadcast, Cable, & SatTV g 4179 24.6%
Local Broadcast TV 497,260 12.8%
Podcasts 516,429 el

Video Streaming Services St

: ” X : WASHINGTON, DC

Newspapers 348,027 5.0%
 P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P25-64 WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON,DC DMA ScarboroughR22025:0ct24-Mar25 Qualintab: 217
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

"Advertising Actions"”

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,294,041
1,101,957 ' 36.2%
27.3%

20.2%

Local AM/FM Radio

461,516 ' 15.2%

Podcasts
Video Streaming Services

Audio Streaming Services

| 466,809 ' 15.3%
477,449 15.7%
354,013 11.6%

Newspapers pgg 1,525 9.9%
Cable TV Networks 311,630 10.5%
Local Broadcast TV 414 SEATTLE-TACOMA
Billboards 251,017 8.2%
 P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P25-64 SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
SEATTLE-TACOMA DMA ScarboroughR22025:Sep24-Jul25 QuallIntab: 218 * Share of Everything
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"Advertising Actions”

P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos
Due to Ads on %)

Social Media
Websites 1,036,167 34.2% :
Direct Mall
Broadcast, Cable, & Sat TV
Podcasts

Newspapers 279.472 s

Video Streaming Services

Audio Streaming Services
Cable TV Networks
Local Broadcast TV

® P25-64 who Own or Lease an ELECTRIC VEHICLE (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P25-64 PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA ScarboroughR22025:Aug24-Jul25 Qualintab: 129 * Share of Everything
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